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DEVELOPING Al PICTURE RECOGNITION ALGORITHMS
TO HELP VIEWERS TO FIND E-COMMERCE PRODUCTS
SEEN ON POPULAR JAPANESE TV DRAMAS
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SOLUTION: INSBUY APP
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HOW IT WORKS?
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We are developing an
artificial intelligence
picture recognition
machine learning
technology to _
automatically identify
products from video
content and find them
local marketplaces.
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BROADCASTERS: OUR PAST PARTNERS
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Vlewe I'S Insbuy Call to Action:

4
shoppers

* WE DO ALL THE WORK!
* WE ARE TECHNOLOGY LIGHT AND RELIABLE

* NEW SALES CHANNEL
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JOIN US AT OURBOOTH FOR A VIDEO DEMO!



